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ȰȱɋȾȱȷɈȹȺȽȾȴ
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ȺɝəɚɎəɚɑəɌɛɜɌɎɗɑəɔɑɐɑɫɞɑɗɨəɚɝɞɔɏɜɟɛɛɧCREATORIC ðɠɚɜɘɔɜɚɎɌəɔɑ

ɚɍɥɑɝɞɎɑəəɚɏɚ/ ɛɚɞɜɑɍɔɞɑɗɨɝɖɚɏɚɘəɑəɔɫɛɟɞɑɘɛɜɚɐɎɔɒɑəɔɫ

ɍɜɑəɐɚɎ,ɞɚɎɌɜɚɎɔɟɝɗɟɏɎɝɑɞɔȴəɞɑɜəɑɞɝɠɚɖɟɝɚɘəɌɝɚɢɔɌɗɨəɧɡɘɑɐɔɌ.

ȺȽȹȺȮȹȺȱ ȹȬȻȼȬȮȷȱȹȴȱ 

ȰȱɋȾȱȷɈȹȺȽȾȴ
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CREATORIC ɜɌɓɜɌɍɌɞɧɎɌɑɞ ɔ Ɏəɑɐɜɫɑɞ 

ɔəɞɑɏɜɔɜɚɎɌəəɧɑ ɖɚɘɘɟəɔɖɌɢɔɚəəɧɑ 

ɖɌɘɛɌəɔɔ, ɔɝɛɚɗɨɓɟɪɥɔɑ ɤɔɜɚɖɔɕ 

ɔəɝɞɜɟɘɑəɞɌɜɔɕ:

ÅȻɜɚɐɎɔɒɑəɔɑ Ɏ ɝɚɢɔɌɗɨəɧɡ ɝɑɞɫɡ ɔ 

ɝɑɜɎɔɝɌɡ, əɌ ɠɚɜɟɘɌɡ ɔ Ɏ ɍɗɚɏɌɡ;

ÅȻɚɔɝɖɚɎɌɫ ɚɛɞɔɘɔɓɌɢɔɫ ɔ ɖɚəɞɑɖɝɞəɌɫ 

ɜɑɖɗɌɘɌ;

ÅȮɔɜɟɝəɌɫ ɜɑɖɗɌɘɌ (ɛɚɐɖɌɝɞɧ, 

Ɏɔɐɑɚɡɚɝɞɔəɏɔɔ ɞ.ɐ.);

Åȸɚɍɔɗɨəɧɕ ɘɌɜɖɑɞɔəɏ, ɎɖɗɪɣɌɫ 

ɜɌɓɜɌɍɚɞɖɟ ɛɜɔɗɚɒɑəɔɕ ɔ ɜɑɖɗɌɘɟ;

ÅȭɌəəɑɜəɌɫɜɑɖɗɌɘɌ;

ÅȺəɗɌɕə-ɔɏɜɧ;

ÅȻɌɜɞɔɓɌəɝɖɔɕ ɘɌɜɖɑɞɔəɏ.

ȶȷɊɃȱȮɇȱ ȴȹȽȾȼȿȸȱȹȾɇ
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ȰȺȽȾȴȲȱȹȴɋ: ȽȺɂȴȬȷɈȹɇȱ ȸȱȰȴȬ

Å1. ȶɚɘɛɌəɔɫɓɌɛɟɝɞɔɗɌɛɑɜɎɧɕɖɚɜɛɚɜɌɞɔɎəɧɕ
ɍɗɚɏɐɗɫɖɗɔɑəɞɌɎɜɚɝɝɔɕɝɖɚɘȴəɞɑɜəɑɞɑ
(ȻɜɚɑɖɞZazhelezo , ȾɜɚɕɖɌȰɔɌɗɚɏ&APC , 2007).

Å2. ȻɑɜɎɧɑɍɗɚɏɔəɏɚɎɧɑɛɜɑɝɝ-ɖɚəɠɑɜɑəɢɔɔ-
ɛɜɚɐɎɔɒɑəɔɑɔɐɑɔblogger relations əɌ
ɜɚɝɝɔɕɝɖɚɘɜɧəɖɑ:

ÅȰɗɫɖɚɘɛɌəɔɔȾɜɚɕɖɌȰɔɌɗɚɏ,ɘɌɕ,2007 ɏ.

ÅȰɗɫɀɚɜɟɘɌȶȽȺ,ɒɟɜəɌɗçȭɔɓəɑɝɔɚɍɥɑɝɞɎɚ,
ɌɎɏɟɝɞ2007

Å3. ȻɑɜɎɧɕɎ ɔɝɞɚɜɔɔȱɎɜɚɛɑɕɝɖɚɏɚ
ȽɚɪɓɌɛɜɚɑɖɞ ɛɜɚɐɎɔɒɑəɔɫ Ɏ
ɔəɞɑɜəɑɞɑɘɚɗɚɐɑɒəɚɕɛɚɗɔɞɔɖɔȱȽ
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Ȱȼȿȯȴȱ ȹȬȻȼȬȮȷȱȹȴɋ
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ȯɜɟɛɛɌɖɚɘɛɌəɔɕCREATORIC ɞɌɖɒɑ

ɎɖɗɪɣɌɑɞɝɫɎɝɑɍɫɖɚɘɘɟəɔɖɌɢɔɚəəɚɑ

ɌɏɑəɞɝɞɎɚ,ɜɌɓɜɌɍɌɞɧɎɌɪɥɑɑɔ

ɜɑɌɗɔɓɟɪɥɑɑ ɘɌɜɖɑɞɔəɏɚɎɧɑ,

ɝɚɢɔɌɗɨəɧɑɔɜɑɖɗɌɘəɧɑɖɌɘɛɌəɔɔ

ɗɪɍɚɏɚ ɟɜɚɎəɫ,

ɝɚɛɜɚɎɚɒɐɌɪɥɔɑ/ɝɚɛɟɞɝɞɎɟɪɥɔɑ

ɛɜɚɐɎɔɒɑəɔɪɎɝɑɞɔȴəɞɑɜəɑɞ.

ȽɚɛɟɞɝɞɎɟɪɥɔɑ əɌɛɜɌɎɗɑəɔɫ ɟɝɗɟɏ: 

ÅɘɌɜɖɑɞɔəɏ, 

ÅɖɚɘɘɟəɔɖɌɢɔɚəəɧɕ Ɍɟɐɔɞ,

ÅɝɎɫɓɔ ɝ ɚɍɥɑɝɞɎɑəəɚɝɞɨɪ, 

ÅɘɑɒɐɟəɌɜɚɐəɧɑ ɖɚɘɘɟəɔɖɌɢɔɔ,

ÅɜɑɖɗɌɘɌ.

ȻȼȺɀȴȷɈ ȶȺȸȻȬȹȴȴ

Vɘəɚɏɚɗɑɞəɫɫ ɔɝɞɚɜɔɫ ɛɌɜɞəɬɜɝɖɔɡ ɚɞəɚɤɑəɔɕ 

ɝ ɚɝəɚɎəɧɘɔ ɘɑɐɔɌ-ɝɑɗɗɔəɏɚɎɧɘɔ

ɖɚɘɛɌəɔɫɘɔ ȼɚɝɝɔɔ,ɝɛɑɢɔɌɗɔɓɔɜɟɪɥɔɘɔɝɫ 

əɌ ɓɌɖɟɛɖɑ ɞɑɗɑɎɔɓɔɚəəɚɏɚ ɜɑɖɗɌɘəɚɏɚ 

Ɏɜɑɘɑəɔ, Ɍ ɞɌɖɒɑ əɌ ɜɌɐɔɚ, Ɏ ɛɜɑɝɝɑ,

outdoor/indoor ;

VɜɌɓɜɌɍɚɞɖɔ ɝɛɑɢɛɜɚɑɖɞɚɎ, promotion ɔ EVENT 

ðɌɖɢɔɕ; 

VɜɌɍɚɞɌ Ɏ ɝɠɑɜɑBTL; 

VɝɚɛɜɚɎɚɒɐɑəɔɑ ɖɗɔɑəɞɌ ɛɚ ɛɚɗɔɏɜɌɠɔɔɔ 

POSM. 
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˝́̈̑́̂̏̓̋́ ̒̓̑́̓̆̄̉̉ 
̗̋̏̍̍̔̎̉̋́̉̉

˙̆̅̉́̐̌́̎̉̑̏̃́̎̉̆

˙̆̅̉́̂́̉̎̄

˜̑̏̉̈̃̏̅̒̓̃̏

˜̏̒̓̍̏̎̉̓̏̑̉̎̄

ȿȹȴȮȱȼȽȬȷɈȹȺȱ ȼȱȶȷȬȸȹȺȱ 

ȬȯȱȹȾȽȾȮȺ

ȴəɝɞɜɟɘɑəɞɌɜɔɕɌɏɑəɞɝɞɎɌ:

ÅȻɜɚɏɜɌɘɘəɚɑ ɚɍɑɝɛɑɣɑəɔɑ TNS Gallup

ɐɗɫ ɛɜɚɎɑɐɑəɔɫ ɘɚəɔɞɚɜɔəɏɌ ɔ ɚɢɑəɖɔ 

ɖɌɣɑɝɞɎɌ ɛɜɚɎɑɐɬəəɧɡ ɖɚɘɛɌəɔɕ;

ÅȾɑɡəɔɣɑɝɖɌɫ ɌɖɖɜɑɐɔɞɌɢɔɫ ɟ 

ɖɜɟɛəɑɕɤɑɏɚ ɝɑɗɗɑɜɌȼɚɝɝɔɔ -

ɖɚɘɛɌəɔɔ Ȯɔɐɑɚȴəɞɑɜəɑɤəɗ;

ÅȻɌɜɞəɬɜɝɞɎɚ ɝ ɞɑɗɑɎɔɓɔɚəəɧɘɔ ɔ ɜɌɐɔɚ 

ɜɑɝɟɜɝɌɘɔ: ȻɑɜɎɧɕ ɖɌəɌɗ, ȮȯȾȼȶ, ȾȮɂ, 

ȼɑə-ȾȮ, ȯɌɓɛɜɚɘ-ȸɑɐɔɌɔ ȼȭȶ ɔ ɐɜɟɏɔɑ.

ÅȻɜɚɔɓɎɚɐɝɞɎɚ ɎɖɗɪɣɌɑɞ Ɏ ɝɑɍɫ: ɖɜɑɌɞɔɎ, 

ɐɔɓɌɕə, ɍɗɚɏɏɔəɏ, PR, ɌɖɖɌɟəɞɔəɏ, 

ɠɔəɌəɝɚɎɚɑ ɝɚɛɜɚɎɚɒɐɑəɔɑ.
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PR ɛɜɌɖɞɔɖɌ ɖɚɘɛɌəɔɔ ɝɚɝɞɚɔɞ ɔɓ:
ÅɀɚɜɘɔɜɚɎɌəɔɫ ɔɘɔɐɒɌ Ɏ ɐɑɗɚɎɧɡ ɔ ɛɚɗɔɞɔɣɑɝɖɔɡ Ƚȸȴ;

Åȶɜɔɓɔɝəɚɏɚ ɜɑɌɏɔɜɚɎɌəɔɫ;

ÅȼɌɝɛɜɚɝɞɜɌəɑəɔɫ ɔəɠɚɜɘɌɢɔɚəəɧɡ ɘɌɞɑɜɔɌɗɚɎ Ɏ Ƚȸȴ ɝ ɚɍɑɝɛɑɣɑəɔɑɘ 

ɍɗɌɏɚɛɜɔɫɞəɚɏɚ ɚɝɎɑɥɑəɔɫ ɐɑɫɞɑɗɨəɚɝɞɔ ɖɗɔɑəɞɌ;

ÅȺɜɏɌəɔɓɌɢɔɔ ɖɜɟɏɗɧɡ ɝɞɚɗɚɎ, ɛɜɑɝɝ-ɖɚəɠɑɜɑəɢɔɕ ɔ ɐɜɟɏɔɡ ɝɛɑɢɔɌɗɨəɧɡ 

ɘɑɜɚɛɜɔɫɞɔɕ ɝ ɟɣɌɝɞɔɑɘ ɜɟɖɚɎɚɐɝɞɎɌ ɖɚɘɛɌəɔɔ, ɛɜɑɐɝɞɌɎɔɞɑɗɑɕ 

ɏɚɝɟɐɌɜɝɞɎɑəəɚɕ ɎɗɌɝɞɔ, ɩɖɝɛɑɜɞɚɎ ɔ ɤɔɜɚɖɚɕ ɚɍɥɑɝɞɎɑəəɚɝɞɔ Ɏ ɢɑɗɫɡ 

ɛɜɚɐɎɔɒɑəɔɫ ɖɗɔɑəɞɌ.

ȿɝɗɟɏɔ ɛɚ ɝɎɫɓɫɘ ɝ ɚɍɥɑɝɞɎɑəəɚɝɞɨɪ ɎɖɗɪɣɌɪɞ Ɏ ɝɑɍɫ:
ÅɜɌɓɜɌɍɚɞɖɟ ɖɚɘɘɟəɔɖɌɢɔɚəəɚɕ ɝɞɜɌɞɑɏɔɔ;

ÅɜɌɍɚɞɌ ɝ ɒɟɜəɌɗɔɝɞɝɖɔɘ ɝɚɚɍɥɑɝɞɎɚɘ;

ÅɜɌɍɚɞɌ ɝ ɩɖɝɛɑɜɞɌɘɔ ɔ ɌəɌɗɔɞɔɖɌɘɔ; 

ÅɛɚɐɏɚɞɚɎɖɌ ɘɌɞɑɜɔɌɗɚɎ ɐɗɫ Ƚȸȴ ɔ ɔɡ ɜɌɝɛɜɚɝɞɜɌəɑəɔɑ;

ÅɝɚɛɜɚɎɚɒɐɑəɔɑ ɘɑɐɔɌ-ɘɑɜɚɛɜɔɫɞɔɕ;

Åɜɑɓɪɘɑ ɛɚɝɞɚɫəəɚɕ ɔəɠɚɜɘɌɢɔɚəəɚɕ ɌɖɞɔɎəɚɝɞɔ.

ȿȽȷȿȯȴ Ȯ Ƚɀȱȼȱ ȽȮɋȳȱȵ 

Ƚ ȺȭɅȱȽȾȮȱȹȹȺȽȾɈɊ
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ȶȺȸȻȱȾȱȹɂȴɋ Ȯ ȽȱȶȾȺȼȱ ȾȮ
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Ƚ 1 ɔɪɗɫ 2010 ɏ. ɖɚɘɘɟəɔɖɌɢɔɚəəɌɫ ɏɜɟɛɛɌ CREATORIC ɝɞɌɗɌ ɩɖɝɖɗɪɓɔɎəɧɘ 

ɝɑɗɗɑɜɚɘɜɚɝɝɔɕɝɖɚɏɚ ɌɏɑəɞɝɞɎɌ Ȭȸȴ-ȾȬȽȽ / ȴȾȬȼ-ȾȬȽȽ ɔ ɑɏɚ ɘɑɐɔɌ-ɝɗɚɞɚɎ

əɌ ɜɑɝɟɜɝɌɡ ȮȯȾȼȶ.

Ȼɜɑɐɘɑɞɚɘ ɝɚɏɗɌɤɑəɔɫ ɫɎɗɫɑɞɝɫ ɝɛɚəɝɚɜɝɖɔɑ ɔ ɔəɠɚɜɘɌɢɔɚəəɧɑ 

ɜɌɓɘɑɥɑəɔɫ.

ȹȺȮɇȱ ȼȱȽȿȼȽɇ ȹȬ ɀȱȰȱȼȬȷɈȹɇɁ 

ȾȱȷȱȶȬȹȬȷȬɁ
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CREATORIC ɎɝɑɏɐɌ ɝɞɚɔɞ əɌ ɝɞɜɌɒɑ ɔəɞɑɜɑɝɚɎ ɝɎɚɔɡ ɖɗɔɑəɞɚɎ, ɜɌɝɛɚɗɌɏɌɫ 9-

ɗɑɞəɔɘ ɚɛɧɞɚɘ ɎɓɌɔɘɚɐɑɕɝɞɎɔɫ ɔɔəɞɑɏɜɌɢɔɔ Ɏ ɝɛɑɢɛɜɚɑɖɞɧ ɜɚɝɝɔɕɝɖɔɡ 

ɠɑɐɑɜɌɗɨəɧɡ ɔ ɖɌɍɑɗɨəɧɡ ɞɑɗɑɖɌəɌɗɚɎ, Ɍ ɞɌɖɒɑ ɘɑɒɐɟəɌɜɚɐəɧɡ əɚɎɚɝɞəɧɡ 

ɞɑɗɑɖɌəɌɗɚɎ.

ȺȻɇȾ ȼȬȭȺȾɇ Ƚ ȾȮ
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