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ðelaborates and implements multipurpose programmes in the field of marketing 

communications . 

ðholds the leading position among Russian communication agencies offering:

ÅInnovative tools for online promotion ;

ÅComplex communication technologies online      offline . 

GROUP OF COMPANIES CREATORIC

Advertising and marketing

New communication products and 

technologies development
PR and IR 

Consulting on the Russian and foreign 

market access

Areas of activities
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OUR CLIENTS
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OUR CLIENTS
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RUSSIAN SOCIAL MEDIA
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RUSSIAN BLOGSõ COUNT ô08

There are 3 800 000 blogs in Russia

counting over 22 mln readers

çThe blogs have taken the place of free 

media. The companies should realize: if 

there are positive news about them in 

blogs, they may be there; if there are 

bad news, they must be there. The 

business has no choice. è      

S. Dorenko , journalist
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RATING OF THE MOST POPULAR BLOG HOSTING 

SITES
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PR IN THE DAYS OF BLOGS 

AND SOCIAL NETWORKING
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RUSSIAN MEDIA SPACE

10 years ago Now

The media being controlled by the media 

groups guarantee versatile approach.

The media en masse transmit one common 

position and can not provide service to the 

business with no prejudice.

The media can not be controlled by the 

civil society.

WEB2.0 is user generated environment.

No alternative sources of information. The blogs have become an independent

information and communication sphere.

The media reach the wide audience and 

have to suit their style to the average rate.

Blogs permit to interact with the narrow 

group, to target well and transmit the 

adapted messages.

9



European 

Commission

THE AMPLIFICATION OF THE INFORMATION 

THROUGH OFFLINE COMMUNICATIONS
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Offline obliges the business to communicate with the òofficialó journalist community (specialized titles and 

analytics) .

The wide audience has limited access to the information (the formal information is prevalent) .

Cycle of communication : 1-2 weeks .

Media organisations

Media format

Audience



Online 
communities

ONLINE AS THE SOURCE OF PRIMARY 

INFORMATION

11

The web journalists and users generating information in the open online resources influence the official 

sources of information in a crucial way.

Not only the community has unlimited access to all the information (true and unreliable) but the users 

themselves also can edit and spread the information .

Cycle of communication : 1-2 days .

Editors

Journalists

Audience

European 

Commission

Reporters

Editors

Online communities


